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* QI coverage started with Amazon, Walmart, Target,
Kroger, and Instacart

MARS AEp s wm— * Expanded coverage in Q2 to include Albertsons, Best

I]IGITA[ SHELFREPORT oo

e T e e e e e e * Added three new sales tools, for a total of 41 criteria

evaluated
0\ a - go * Deep collaboration with retail partners on capabilit
L N, p collaborat p pability
Abertsons smzon Best suy Sopurt roadmap visibility

* \/ DS ! 4 * Launched in Australia starting this month!
L 4 [ )

Instacart Kroger Target Walmart




The digital shelf is a dynamic space
where people seek information,
browse, get inspired, ask questions,
and share their experiences.
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Compelling shoppers to find and
buy your brands requires a deep CONNECTED

under standing of their journey. Provides a seamless and relevant shopper experience
while being efficient and operating at scale

COMPELLING

Conveys to the shopper the right message and information for
the category and journey

COMPETITIVE

Delivers foundational elements to ensure you can be found and

will stand out from your competition

COMPLIANT

Meets the individual retailer.com requirements and best practices
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USING THE
REPORT

Mars United Commerce has established 41 key criteria for evaluation that can be grouped into 4 key focus areas.
The specific criteria in each focus area represent tangible capabilities and tools relevant to self-service

and retailer-provided digital shelf touch points that enable shoppers to discover, research, and/or purchase
products on a retailer’s website or marketplace. Capabilities in each focus area are explained in greater detail
in the Glossary at the end of this report.

KEY FOCUS AREAS:

BASIC CONTENT

Basic Content capabilities represent the descriptive information and imagery that define and spotlight a consumer product.
Standard components of a product detail page such as product title, carousel images, below-the-fold content, user-generated content,
and brand stores are all classified as Basic Content.

ADVANCED CONTENT

Advanced Content are enhanced capabilities that move beyond simple product descriptions to enable shopper engagement. This content is
used to to keep shoppers on the page longer, teach them more about the product, and inspire emotional connections with the brand. Content
types include interactive and 360-degree images and closed-caption video.

SALES TOOLS
Sales Tools are levers that amplify the discoverability, shoppability, and convertibility of products sold on the digital shelf. Tools like product
badges, shoppable collections, and auto-replenishment are used to more easily engage, convert and retain shoppers.

SUPPLIER/VENDOR SERVICES

These services are intended to provide suppliers/vendors with enhanced support to enable and maintain a competitive edge within the
retailer's ecosystem. Services such as A/B testing, direct connection syndication, and content scorecards fall into this group.
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Don’t forget to check out the

GLOSSARY

at the end of the report

GLOSSARY
—— BASIC CONTENT

GLOSSARY
—— ADVANGED CONTENT

GLOSSARY
— SALESTOOLS
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USING THE
— ASSESSMENT T00L

Retailers are assigned the appropriate
symbol to indicate the level of support
they’re providing for each capability,

service, or feature covered in this report.

The key at right defines the five support
levels covered in our assessment. (A
around the symbol indicates a change in
support level since the last report.)

The retailer

The retailer

The retailer

The retailer

only.

The retailer
rollout.

fully supports this capability.

does not support this capability.

provides limited support for this capability.

supports this capability via managed service

is testing this capability for future
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Capability Spotlight



7 ____ Mt Olive Munchies Kosher
. Dl Chipe ik o
X
New meals Boot- - Goodn
: G oo
SALES TOOLS i = “ =

bide detsis A

Parity across shopper devices

$99.00

Shop by fulfillment type

Colby Jack Deli Sliced
Cheese - 802/12 slices -
E Good & Gather~
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Browse by department & category

(o]

Cheeseburger Tortillas Mission Street Taco Flour
Press thin layer of ground beef onto tortillas. Cook beef-side down. Fiip & top ¥ Tortillas - 110z/12ct
with cheese, letuce, pickles & burger sauce. Fod taco-styl & enjoy! b —

Now $1099 267 = (o]

andheldEct

Additional product attributes

Hyperlinked byline to PDP

Shredded Iceberg Lettuce -
B 8oz - Good & Gather~

Assisting product =

Product badges discovery through the - [er] Flargetstye tom x
promotion of new product S [ wwsean ]

Shoppable collections lines, seasonal items, etc., e

as a themed group Now §138.23 55 ( Addsitemstocan )

Product selector
Auto-replenishment options

Enroll in brand registry

Yaheetech Clg-

Best Seller badges @ Mates Fou]. s s e
el i

Digital sampling el 8
-15% 384 p—

o 39500 B Coseormagersgsry [ 5]

Live shopping oré1548 mo ol
—

Coupon: ool J sauare Throw
i

Vou could have arn

Social Sharing

e e - B
Chatbot/ChatGPT = g > .
AR/VR —

Generative AI

Virtual try-on

Live Chat Consulting e — a \"
N’
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SALES TOOLS
Parity across shopper devices
Shop by fulfillment type

Browse by department & category
Additional product attributes
Hyperlinked byline to PDP
Product badges

Shoppable collections

Product selector
Auto-replenishment options
Enroll in brand registry

Best Seller badges

Digital sampling
Live shopping
Social Sharing

Chatbot/ChatGPT Tools that let shoppers share

products from a PDP

AR/VR
Generative AI
Virtual try-on

Live Chat Consulting

Amazon Consult-a-Friend

©

& | Q search or ask a question ©

Share this product with friends

@ How do you feel about

this item? Tap to vote
9P ’3\.‘ o0
K\-y) L -4 @
Fodedrkofr 1,288
CASETIiFY Compact iPhone 14 Pro Max Case [2X
Military Grade Drop Tested / 4ft Drop Protectio...
Get reactions from friends.

WJ 2 @ -

Messages  Email Copy More

Walmart Shop with Friends

Jessica S

3:56

BETA
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SALES TOOLS
Parity across shopper devices
Shop by fulfillment type

Browse by department & category
Additional product attributes
Hyperlinked byline to PDP
Product badges

Shoppable collections

Product selector
Auto-replenishment options
Enroll in brand registry

Best Seller badges

Digital sampling
Live shopping
Social Sharing

Chatbot/ChatGPT

Tools that let shoppers share

products from a PDP
AR/VR

Generative AI
Virtual try-on

Live Chat Consulting

Create 98

1sabel Cautive’ Ea
‘ome on a solo

0037 )

Products featured in photos and
videos are tagged on screen

Osprey Daylite Cinch Backpack Unisex Lifestyle Back...
66

$5740
prime
See all details Add to cart

Tap the product to get details, access
reviews, and add the item to your cart

9:41 ol T -

Create a shoppable post

Shar and photos to educate, entertain,
and e other customers

Create post

Ideas to get you started

A few more tips...

Inspire other customers by sharing your
ideas, interests, and favorite Amazon finds

h _——



SALES TOOLS

Parity across shopper devices

Shop by fulfillment type
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Browse by department & categor Sl \ T o
y p gory v ? >
P . / a makenzieandmalia @ the.navarose
Additional product attributes a maiphammy
. . Yallternative Go/Chromatic
Hyperlinked byline to PDP So Jelly Roarm through a land where the wild wild west Explore this melted metallie®World that's dripping

Dive into a sea of colorful, bubbly fun meets gothic glam with style
Product badges
Shoppable collections
: sl S sl Sl st g
Product selector I e | S
-
Auto—rep'l_en-ishment opt-ions Collect 4 more Sparks to unlock an
exclusive reward.
Enroll in brand registry
Best Seller badges
Digital sampling /)
Live shopping ¢ e @@gmm@
i -~
Social Sharing ! L/ MAT'@%

Chatbot/ChatGPT

FlEral

= &d W Addto cart

Swipe & match items to reach 2,000 points, to unlock
your chance to win $100 in our sweepstakes

AR/VR

Enhanced shopping
Generative AI experiences using 3D

augmentation or simulated
Virtual try-on virtual environments

+ aav3atiazudg
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Live Chat Consulting




SALES TOOLS

Parity across shopper devices

h -
Shop by fulfillment type A i -

Browse by department & category 2 ’ Bosch - 800 Serles 37 Cu, Ft. Freestanding Electric
A h Induction Industrial Style Range - Stainless Steel

*hkkk 37 3)
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Additional product attributes

Ve 9576099
4557959

Hyperlinked byline to PDP © viewinroom (4 Shosorwes ()

Product badges

q 1 “ Bosch - 800 Seriee 3.5 Cu. Ft. Freestanding Gas
Shoppable collections L %mlw.wlll:ﬂnlﬂmlhg:m»ﬂl.-
. *kdkk 48 (6)
Product selector S I smasase

6 View in rooe. 14 Shop on wes (4]

Auto-replenishment options

Enroll in brand registry

Bosch - 8OO0 Series 3.5 Cu. Ft Freestanding Oos
Convection Range with 8 Dual Flame Ring Burners - Stai...

khhkhkk 48 (6

Best Seller badges

Digital sampling =

@ Viow in racr [ shep oo wabs [
Live shopping
Social Sharing

Chatbot/ChatGPT

AR/VR

+ gasatIATHg

Enhanced shopping

Generative AI experiences using 3D
augmentation or simulated

Virtual try-on virtual environments

Live Chat Consulting
BEST

IVILN3IAI4NOD
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SALES TOOLS

Parity across shopper devices
Shop by fulfillment type
Browse by department & category
Additional product attributes
Hyperlinked byline to PDP
Product badges

Shoppable collections

Product selector
Auto-replenishment options
Enroll in brand registry

Best Seller badges

Digital sampling

Live shopping

Social Sharing

Chatbot/ChatGPT
Advanced tools using gen Al

AR/VR technology that improve

search results and create
personalized product
recommendations

Generative AI

Virtual try-on

& Q whatisagood giftforale... © Y

Rufus

o what is a good gift for a lego-obsessed
journalist who is also a sports fan.

e Lego building sets make excellent gifts for
both kids and adults who love Legos. Here are
some great options for a Lego-obsessed
journalist who is also a sports fan:

Search
Lego Creator Expert
New York City Skyline

This set features iconic NYC landmarks
like the Statue of Liberty, Empire State
Building, and more. It's a challenging
build that would appeal to an adult Lego
fan.

Search
Lego Technic Porsche
91" “*3Rs

v

Ask a follow-up questior

5
<&
o
G
I

@ How do youwant youritems? | 55303

= Filters v Brand v In-store ® Price

Top 6 types of "what running gear is good for

the summer”
¥« i 8:03 ol 56 EF
m Explore all ~. Running shoes 12}
X ~ Rl Q. What running gear is good =
$2598
Explore all

@ How do you want youritems? | 55303 v

Explore items related to this search
@ ts @ Running socks [~

®2% Running caps

Best seller

Caps offering sun protection and breathability
for outdoor runs

Now $3491 5439
Options from $3491-$4  Best seller
Everfun

EVERFUN Hydration
Backpack, 18L Hiking
with Water Bladder 2

$698
EEEkit

2pes Skull Caps, EEEKit
Moisture Wicking Cooling
Skull Cap, Helmet Liner Run.

s

Save with W+:

Shipping, arrives in 2 day

m (@) Qs 88 Shipping, arrives in 2 days

Shop My Items Search Services

Best seller

O 99
Options from $999 - $16.06
TIKA

TIKA Summer Quick Dry
Baseball Cap - Mesh Back
Cooling Sun Hat, Flexfit Spo...

[y o o= 33 )

Shop My ltems Search Services Account

TVILNIQI4NOD + Q3931IATHG

Live Chat Consulting

a s
/|\

h _——




TOHINNOD TILINNSEYI

Retailer Spotlight



Maybelline Lash Sensational Sky High Lengthening Mascara
-024fl0z

9.

Color 00 Washable Blackast Black

Recent Developments
A

sipping

ay1v Adato cat
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HappySkin FAVORITE MASCARA - My absolute. krisloveskincare the hype is so real - THIS-
holy grail It can be clumpy but as long as you. THIS MASCARA RUN & BUY

° Recently updated
visual-forward PDPs

Meli gray Great mascara esp for the price -

[ Love this mascaral | usually get another bran.

@dramiramoto

° Soon—-to-launch
functionality will
pull 1in user-generated mE

videos ATF

#TargetStyle

See what everyone's loving and sharing

Check out more Target Finds

Jocelyn Straight lashes that don't hold curl, buy
this! - This was my firt time trying this masca.

+ aav3atiazudg
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Recent Developments

NV

] New brand store metriics

o BTF comparison charts
with ATC and Customer
Ratings highlights

Brand Store quality rating: High o

Explore recommendations to improve Brand Store quality

Traffic
Visitors Views per visitor New to Store visitors
2,750 2.05 1,990

New to Store

Visitors

\.I(‘lli “

Gillette Venus Skin
Smoothing Exfoliant

Add to Cart
Customer Reviews i
1,954
Price $goo
Main benefit Skin smoothing gentle
exfoliant. Great to use prior to
shaving
Function Prepare

30-DAY OVERVIEW

Sales Store engagement
Sales Orders Units sold Avg. dwell time Avg. bounce rate
$21,237.24 1,245 3,655 70s 17%

Average Average

Dwell Time Bounce Rate

|
-
l >
on
Gillette Venus 2-in-1 Gillette Venus for Pubic Hair Gillette Venus Daily Soothing
Cleanser + Shave Gel & Skin Serum
Add to Cart See Details Add to Cart
1,493 5118 1,877
5859 !13/(’ ¥BBU

Specifically designed to help
2-in-1 shave gel that doubles

as a daily gentle cleanser

Daily soothing moisturizer to

protect pubic skin from shave Z
help reduce itch*

irritation
Protect* Protect* Maintain
*helps protect from shave *helps protect from shave
X *itch due to dry skin
irritation irritation
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Recent Developments

NV

o

° DTC storefronts powered
by Gopuff

m AllFlavors Dairy Pints Non-Dairy Pints More -

Ben & Jerry’s NEW
Instant Delivery

party going with Ben & Jerry's NEW instant
r favorite ice cream, Non-Dairy, and
we'll deliver them right to your

n and ready to enjoy. Order now and don't

Ben & Jerry's Delivered inas
fast as 30 minutes!

Enter your location and confirm where you
want your items delivered.

" new! new! (

) 109 Bell st
Seatle, WA 98121713 ©

ery in 30-60 minutes!

fence Is about to be elev|
is with this combination
ker, and pb cups. No can|

TGy auterors DairyPists Noa-bairyFits More

‘This Goputt looation opens at O7:00AM. Please come back then for delivery in 30-60 minstest

PB S'more
swsoum

i
About this Flavor

Yourd

 poarut butory bi

[resr—
Atergens
fros—
Dltary Crtiiete

Roviows

ic smores experionce s about 1o be levated to 2

(o) 2 2w

*)

My cart: litem X
Free Delivery When You Spend 815

(@ Location s closed at the moment.
Ploaso try again

7:00AM.

BSmore =

s6.99

I 5699
$6.99 USD
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Content action plan to increase shoppability and boost sales

PRIORITY
PRODUCTS

MONITOR
& MANAGE
CONTENT

NIASEASIASIASERANEANEANEAS

Prioritize where to focus your goals based sales velocity

Determine what needs to be created to make your product pages shoppable and convertible

Ensure product detail pages have complete product titles, product bullets, images & video to increase relevancy and ranking

Get inspiration from top-performing competitor products to understand how they are upgrading their PDPs

Work with your brand and/or sales teams to factor in ecommerce photography and video needs for new products

Measure the ROI of content changes to understand what works and where you may want to invest more

Evaluate performance on a regular cadence and apply optimizations to ensure performance is in line with benchmarks

Stay on top of ecommerce trends - new technologies have huge implications for how your product content must evolve

Deploy real-time A/B testing of product visuals with a continuous loop of testing and learning to maximize investments
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Unlock the power of your brand by tapping into the right digital

shelf solutions! Let's elevate your presence across channels
and retailers to drive unparalleled growth together.

Contact us now to embark on your digital shelf journey of excellence!
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Download a copy of the Digital Shelf Report







