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Highlights
- Tim Stocks
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Prime Day Highlights by the Numbers

Data from Marilyn
2024 2023 YoY Change

   Sponsored Items (On Prime Day) 2,383,677 2,466,183 -3.3%

   Items on Promotion 7,803,420 7,760,060 0.6%

   Avg Discount -20% -17% 14.1%

Items Sold

*Sales data provided by Adobe Analytics

YoY GrowthPrime Day Sales
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Beauty

YoY Growth in 
Sponsored Items

YoY Growth in 
Promo Items

YoY Growth in 
Discounts
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Grocery & Gourmet Foods

YoY Growth in 
Sponsored Items

YoY Growth in 
Promo Items

YoY Growth in 
Discounts
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Health & Household

YoY Growth in 
Sponsored Items

YoY Growth in 
Promo Items

YoY Growth in 
Discounts
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Did people wait to stock up on Prime Day?

Probably not…
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Did TikTok expose Prime Day discounts scams?

It’s the exception, 
not the norm…
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Fun Facts

● Prime day was bigger and better than ever before
● Brands with everyday items are growing Prime Day investments
● Data shows consumers aren’t waiting until Prime Day to stock up 

on everyday items
● Data shows brands selling everyday items aren’t inflating prices 

before Prime Day to show deeper discounts 
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Retail Media Deep Dive
- Kevin Weiss
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…integrated with world’s largest publishers, retailers, RMNs and solution providers 

…recognized as an industry leader, year after year

$8bn+
annual client spend

600+
employees

9
international locations

50K
live integrations

100+
retailers & publishers 

Skai is guided by our core values and corporate culture

Passion Innovation Humility Integrity
Corporate 
Sustainability Forum

Diversity, Equity & 
Inclusion Commitment

…with the scale to support enterprise growth

18+
years of experience

Meet Skai (formerly Kenshoo)
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1

Methodology & Takeaways

2

3

Users love bulksheets?! 

Efficiency dipped slightly YoY 

Intraday adjustments were vital 

4

Everyday categories results mostly positive

5 Real analysis will take more time 

Methodology: Unless otherwise noted, 
the following short-term lift analysis 

looks at 32 days of performance 
across all Skai Amazon accounts 

globally from June 16, 2024, through 
July 17, 2024. Year-over-Year (YoY) 

analysis only includes accounts that 
spent on Sponsored ads every day of 

that 32-day period and every day 
from June 11, 2023, through July 12, 

2023.
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Start of Prime Day Start of Day 2 End of Prime Day
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1

Takeaways

2

3

Users love bulksheets?! | The users who were responsible for managing 
Amazon Ads cited the ability to export bulksheets before the event and import 
them after the event as the biggest time saver, allowing them to revert settings

Efficiency dipped slightly YoY | While brands all appreciated the increased sales 
volume during Prime Day, retail media investments were generally less efficient 
year-over-year (YoY) as measured by conversion metrics like ROAS and CVR

Intraday adjustments were vital | The brands who had the most success 
used as much intraday data as possible, including Amazon Marketing Stream 
and custom built hourly scraping for near real-time interventions to execute 
their Prime Day strategies

4

Everyday categories results were mostly positive | Every category had 
winners and losers, but brands in categories like Grocery, HPC and Household 
were less likely to win than brands in Home & Garden or Consumer Electronics

5 Real analysis will take more time | Everyday categories like Grocery need more time to 
measure post-purchase results with help of AMC (NTB -> SnS, derivative LTV, etc)
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https://skai.io/skai-research-center/

Prime Day 2024 Recap Available Now

About Research @ Skai

Advertising Trends
Quarterly Trends

Monthly Snapshot

Consumer Surveys
Amazon ads

Walled gardens

Marketer Insights
State of Retail Media

Walled garden survey

Custom Research
Contact us for more 

information
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Shopper Observations
- Jordan Sagisi
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A Prime Day for CPG
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Offsite
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Onsite



3131

Promotions



3232

Promotions
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Shopper Recap

● We are seeing the rising prominence of  
lower-priced, everyday consumer packaged 
goods dominating Prime Day baskets and 
marketing

● Off-Amazon media may be something to 
consider for brands who are trying to cut 
through the clutter

● Seller promotions are evolving (buy get, 
discount codes, Amazon Rewarded Ads)
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Let the experts are Mars 
United show you how your 
brand performed against the 
competition on Prime Day.
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QUESTIONS?
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